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Uncovering Cognitive Biases in Decision Making
« Nhan dién cac thién kién nhan thirc phé bién (cognitive biases) nhu thién kién xac nhan va hiéu rng neo gitr.

* SUr dung ddng tur khuyét thiéu phong doan trong qua khir (must have, might have, couldn't have + V3/ed) dé
ly giai hanh vi.

Grammar: Modal Verbs of Deduction in the Past

Dung must have + V3 dé phong doan chac chan vé mot su viéc trong qua khir dua trén bang ching rd rang;
might/could have + V3 dé chi kha nang c6 thé da xay ra; couldn't/can't have + V3 dé khang dinh mét diéu chac

chan khéng thé da xay ra.
Subject + must / might / could / couldn't have + past participle (V3/ed).

Gidi ma cac bay tam tri va ti€p nhan tir veng nhan thirc - 14 phat
Tim hi€u 8 thuat ngir vé thién ki€n nhan thirc va phan tich cac vi du doi thudng quen thudc.

Poc nghién ciru hanh vi hoc duong va nghe phan tich thi nghiém - 16 phut
Doc bai ludn vé cac bay tam tri va nghe Tién sT Robert Sterling phan tich thi nghiém hiéu rng neo gitr.

Hoi thoai chia sé trai nghiém va xay duwng dan y bai viét - 15 phut
Thao luén theo cdp vé anh hudng clia mang xa héi d6i véi nhan thirc va 1ap dan y bai blog 4 phan.

Viét bai blog phan tich tam ly, lam quiz va hoan thién - 15 phut
Viét bai phan tich 140-190 tlr, hoan thanh quiz 8 cau va doi chiéu gidi thich chi tiét.
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B2 - Week 4 - Session 1 - b2-w04-s1 - v1 draft

Viét nghia tiéng Viét va mot cau cua riéng con cho tirng tur.

cognitive /'kngnativ/ (adjective)
Nghia:
My sentence:

confirmation bias / knnfa'meifn 'baras/ (noun phrase)
Nghia:
My sentence:

irrational /1'raefanl/ (adjective)
Nghia:
My sentence:

heuristic /hju'ristik/ (noun)
Nghia:
My sentence:

anchoring /'eenkarin/ (noun)
Nghia:
My sentence:

overestimate /auvar'estimeit/ (verb)
Nghia:
My sentence:

fallacy /'faelasi/ (noun)
Nghia:
My sentence:

subconscious /sab'konfas/ (adjective)
Nghia:
My sentence:
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Modal Verbs of Deduction in the Past

Subject + must / might / could / couldn't have + past participle (V3/ed).

Complete: Shoppers _____the initial high price tag before concluding they were getting a discount.
A. must have noticed

B. must notice

C. must to notice

Which sentence correctly expresses a past deduction indicating impossibility?
A. They couldn't have evaluated the product objectively because of anchoring.
B. They must not have evaluated the product objectively because of anchoring.
C. They couldn't evaluated the product objectively because of anchoring.

Van dung

Viét 5 cau clia riéng con str dung cau tric vira hoc.
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Why Smart Minds Fall for Mental Traps

Every single day, human beings make thousands of decisions, ranging from trivial purchases to life-altering
ethical judgments. Most individuals flatter themselves that their choices are purely rational, deliberate, and
informed by objective facts. However, modern cognitive psychology reveals that our brains rely on an array of
subconscious shortcuts called heuristics. While these mental rules of thumb conserve precious cognitive energy,
they frequently generate systematic errors known as cognitive biases.

One pervasive trap is confirmation bias, which compels people to seek out, interpret, and remember information
that corroborates their preexisting beliefs. In an age dominated by personalized social media algorithms,
confirmation bias creates polarized echo chambers where dissenting perspectives are reflexively dismissed.
Another powerful distortion is the anchoring effect. When evaluating value, people subconsciously anchor on
the initial number they encounter. In a recent behavioral study, shoppers who viewed a shirt originally priced
at one hundred dollars discounted to forty dollars bought it enthusiastically; they couldn't have assessed the
actual fabric quality objectively, because the original anchor warped their perception of bargain value.

Consumers must have fallen victim to these mental illusions repeatedly without realizing it. Believing that one
is uniquely immune to irrational heuristics is itself a cognitive error known as the blind spot bias. To counteract
these tendencies, thinkers must slow down their analytical processing, actively seek disconfirming data, and
interrogate their first impressions before making consequential commitments.

Why do buyers in the experiment enthusiastically purchase the forty-dollar shirt?

A. The one-hundred-dollar original price tag serves as an anchor, creating an illusion of great value.
B. The shirt is embroidered with pure 24-carat gold thread.

C. The store promises to donate all profits to charity.

How can individuals actively counteract cognitive biases according to the text?

A. By slowing down processing and actively searching for disconfirming information.
B. By making every major decision in less than two seconds.

C. By avoiding reading any scientific books or articles.

Viét mot diéu con nhdé tir bai doc:
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Psychology Lab: The Anchoring Effect in Action

Nghe lugt dau dé ndm bat thi nghiém ban bt muc va phan (ng khac nhau cdia hai nhém khach hang.
Nghe lugt hai, chd y cac cdu phdong doan qua khir: 'must have anchored', 'couldn't have evaluated', 'might have

ignored'.

In Dr. Sterling's experiment, why did Group A purchase twice as many pens as Group B?
A. They anchored on the eighty-dollar reference price.

B. The pens for Group A were made of expensive platinum.

C. Group A students received free candy with each pen.

According to the interview, what did buyers do after purchasing the pens?

A. They defended their choices by ignoring minor flaws to justify their impulses.
B. They immediately returned the pens and demanded full refunds.

C. They threw the pens away outside the classroom.

Ttr hoac cum tir con nghe duoc

M& audio trén trang bai hoc. Transcript nam trong Answer Key clia phu huynh.
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Write an analytical article for a teen psychology blog explaining how cognitive biases
affect social media consumption and how students can think more critically.

D6 dai tham khao: 140-190 tur.

* M@ bai: Dat van dé vé cach cac nén tdng mang xa hoi tac dong dén nhéan thirc cda thanh thiéu nién.
* Than bai 1: Phan tich thién ki€én xac nhan (confirmation bias) va hién tugng buéng vang théng tin.

« Than bai 2: Gidi thich 16i tat tu duy (heuristics) va nhirng phan doan sai lam trong qua kht.

« K&t luadn: Bua ra |oi khuyén thurc té dé rén luyén thoi quen tu duy phan bién.

Checklist

iBai viét phan tich mach lac, giau tinh thuyét phuc cho ddc gia hoc sinh.

iSr dung dong tur phong dodn qua khir (must have / could have / couldn't have).
iChtra cac t vung hoc thuat: cognitive, confirmation bias, irrational, heuristic.
iDd dai van ban chuan B2 tir 140 dén 190 tr.
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Discuss a scenario where you or a friend fell into a cognitive trap when purchasing an
item or forming an opinion.

How does social media design exploit confirmation bias to keep teenagers scrolling?

What conscious strategies can we practice to avoid relying on faulty heuristics?

B6 me quan sat

iK€ lai trai nghiém chan thuc va két ndi dung vai khai niém tam ly hoc.
ivan dung chuan xac déng tir khuyét thiéu phong doan trong qua khu.
iDuy tri mach dam thoai ty nhién, biét dat cau hai tuong tac.

TUrvung goi y

cognitive - confirmation bias - irrational - heuristic - anchoring - overestimate - fallacy - subconscious



